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SECTION A: TRANSFORMATION

Answer af least TWO gquestions from this section.

Explain the meaning of the following terms as applied in social transformation:

(i) Norms;
(i)  beliefs;
(i) values:
(iv)  cullure tag;

(v} ethnocentrism,

state and explmn five characteristics of a commanity.
Explain five causes of social and colral change.
State and explain five types of social institutions.

(1 Explain the meaning of the term social structure,

(i) Seate and explain three basic elements of social structure,

State and explain six stages of the Induced Social Action Model,
Describe each of the following criterion of social stratification:
(i) criterion of hirth;

(i} criterion of education;

(it} eriterion of politics;

(vl eriterion of occupation.

State and explain six characteristics of a social system
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SECTION B: SOCIAL MARKETING
Answer af least TWO questions from this section.

Explain four disadvantages of using radio as a media of communication in social
marketing. (8 marks)

State and explain the six phases of social marketing process. {12 marks)
Explain each of the following concepts of social marketing:

(i) benehts;

(it} barriers;

{1if) competition;

(iv)  exchange:

(v)  market rescarch.
(10 rarks)

State and explain five conditions necessary for effective behaviour change in social

marketing. (10 rmarks )
State and explain five factors to be considered when planning a social marketing

program. { 10 marks)
State and explam 5 p°s of the social marketing mix. {10 marks)

Explain how each of the following effects of mass media influence social marketing;
(i) cogriltive processing,

{iil} agenda setting;

(i} pnming;

(iv) framing;

(v} cultivation theory.

{ 10 marks)
Explain five differences between social marketing and traditional consumer policy
approaches. {10 marks)
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